Driving Massive Traffic with
High Performance

Overview

| managed a series of Meta traffic campaigns with the objective of generating
high-volume link clicks at the lowest possible cost for a client. The campaign focused
on driving qualified users to a client’s online sign-up portal, optimizing every stage for
efficiency, engagement, and conversion readiness.

Objective

® Drive maximum website traffic to the client’s online registration page.

®» Maintain a cost per link click (CPC) below $0.01.

®» Optimize continuously for better CTR, relevance, and delivery efficiency.
® Use Facebook pixel for better monitoring and results.

® Test multiple ad sets, creatives, and regions to find the most efficient targeting
and message combination.



Campaign Setup

Objective:Traffic (Link Clicks) ] ‘ Tracking: Use UTM for link tracking.)

Platforms:Facebook & Instagram ] ‘ Bid Strategy: Lowest Cost ]
p

Ad Placements: Enable all placements. Use Advantage+ Placements. )
N

Advantage + Placements

®» Segmented campaigns by region and interest group.

®» Excluded overlapping audiences to reduce ad fatigue and increase
delivery efficiency.

Creative & Copy Approach

®» Used deferment formats of content including static, reel and carousel
ads with a focus on ease, speed, and action.

®» Clear call-to-actions such as “Sign Up Now” and “Get Started”.

®» Used concise copy highlighting value, reliability, and convenience.

Continuous Optimization
®» Regular A/B testing of creatives and CTAs.

® Paused underperforming ads early to redirect budget to
high-performing ones.
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Performance Snapshot
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Results

Total Clicks: 589,447 +
Average CPC: $0.005

Average CTR: Above industry benchmarks for telecom & utility sectors.

Most Cost-Efficient: Campaign with $0.004 CPC, demonstrating continued

optimization and effective performance.
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Key Takeaways

» Aggressive optimization and tight audience segmentation allowed CPC to
remain below $0.01, outperforming average traffic campaign benchmarks.

» A/B testing creatives helped identify the right message-visual combination
for maximum engagement.

®» Even with low budgets, efficient structure and bidding strategy can drive

massive, cost-effective traffic.
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Conclusion

Through consistent posting, a friendly voice, and honest storytelling, Nayatel built
an organic social media presence that connects with real people.

This approach shows that you don’t always need ads to grow, sometimes, you just

need a clear story told the right way.
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